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Spring 2016

Spring 2016
Professional Selling Competition
Take 65 sales students and 63 sales professionals, put them together
on the 4th floor of Centennial Hall and what do you get?
Several things actually. First, you get a dynamic and exciting Spring
2016 Professional Selling Competition. Next, that combination
results in an exciting (and exuberant) Professional Selling Career Fair
with students and employers both showcasing their selling skills.
Finally, you get a tremendous win-win networking opportunity for
students and employers alike.

Marketing and the Law
In Marketing and the Law, BLAW 433, we explore the
intersection of law and marketing. The goal of the course is to
provide marketing professionals with insight and understanding
of the key legal areas they will likely face in their profession.
This includes legal coverage of intellectual property, advertising,
consumer protection, antitrust, product, warranty and more.
Marketers continue to press the boundaries of the laws covered
in the course with clever new approaches to product, price,
promotion and place, often through the use of technology never
before available. Reviewing the legality and ethics of these new
approaches allows us to spend time discussing issues that are
relevant to students today.

After two rounds of exciting and challenging competition, the
following students were the top award winners in the Professional
Selling Competition:
1st Place and the winner of $500 and a $150 Gift Card from
Penske: Devin Gloe;
2nd Place and the winner of $350: Samantha O’Brien;
3rd Place and the winner of $150: Krista Schuetzle
Other top finishers included:
Ryan Hockert			
T.J. Hoeisel			
Danielle Truhlar

Jake Floistad
Katie McClain

May a business charge different people different prices based
solely on the customer’s online profile? May the NFL ban
churches from showing the Super Bowl? Is it legal or ethical to
sharply increase the price of a patented drug? Can you grab free
TV out of the air and repackage it digitally for delivery over the
internet? Do advertisers enjoy the right of free speech? May you
get together with your competitors to compare best
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Message from the Chair
Greetings from the Marketing Department!
It is my pleasure to introduce you to the
Spring 2016 Marketing Department
Newsletter. In this issue you’ll meet Dr.
Whitney Johnson and learn more about
one of the Business Law courses he teaches.
You will also get to know Dr. Emil Towner
who teaches a variety of courses for us and
specializes in Business Communications.
We’re also happy to announce our Student
of the Term…Ms. Clara Boyle. Clara is
an extraordinary individual who excels as
a student athlete, officer in the American
Marketing Association, and in her academic
endeavors.
Also included in the newsletter is a brief
article about the Spring 2016 Professional
Selling Competition. We want to thank
our major sponsors – Northwestern
Mutual, Penske, Capital One and Anderson
Trucking Services – for their continued
support of our sales students and the
Professional Selling Specialization (PSS)
program. The PSS, introduced as a
component of the Marketing Department
in 2013, offers students across the SCSU
campus tremendous career opportunities
and is built upon a foundation of interactive
relationships between our sales students,

area and regional sales professionals, the
Department and the community. The PSS
offers area business leaders the opportunity
to work closely with our students in the
three professional selling courses offered in
the program. Those opportunities include
guest lectures/speaking opportunities in
the classroom, student/sales professional
shadowing, tours of organizations, and
networking at our Professional Selling
Competition and Professional Selling Career
Fair. If you would like to learn more about
our sales program, please drop me an e-mail
(dbristow@stcloudstate.edu) or give me a
call at 320-308-5125 and I’ll do my very
best to help.
So, please, turn these electronic pages and
read on about the exciting and positive
happenings in the Marketing Department.
We are proud of our students, our staff, and
our faculty and of their accomplishments,
dedication, and talents.
Denny

Marketing and the Law, continued from page 1
practices? May a wholesaler forbid a retailer
from discounting its products? Are you
liable if a consumer injuries herself misusing
your product? May you use a competitor’s
trademark without their permission? Is it
allowable to say your product is “The Very
Best,” even if you know it’s not?

settings. Students engage in case studies of
real world scenarios where they much make
decisions as a business leader. Students
write a paper identifying trade secrets in
their jobs. Students find an advertisement
that they believe is false or misleading and
explain why to the class. And, students read
a textbook and take tests.

Students learn to answer these questions
through a variety of assignments. Students
debate key marketing law cases giving them
insight into each side’s position and the
importance of the law in actual business

Marketing and the Law provides a basis
for students to identify important legal
issues in their careers and provides students
the knowledge and tools to know how to
approach those issues successfully.
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Student of the Term:
Clara Boyle
Clara is a senior Marketing Major in the
HBS. Learn more about her below.

What is your favorite marketing class
and why?
My favorite marketing class is MKTG
416 Global Marketing. I enjoy learning
about different cultures and especially
the focus on emerging markets. We do a
project in the class that involves working
with a local company to help them export to another country
(Germany). I learned a lot in that class and had a lot of fun.
Why are you interested in marketing?
I am interested in marketing because I love to be creative and to
think outside the box but I also see the importance of numbers
and data. I think that marketing embodies both of these very
well. I also like that the field is broad enough that there is
flexibility in your career to pursue a variety of different interests.
What is your dream job?
I am not sure exactly what my dream job would look like yet.
I enjoy working with nonprofits and small businesses as well
as global business. I think that later in life I would like to be a
marketing consultant for nonprofits and small businesses.
What are some of your accomplishments?
American Marketing Association
* Vice President of Market Research- created an integrated
marketing communications plan (2014-2015)
* Co-President- lead Husky AMA this year with an AMA-zing
* Executive Board (2015-2016)
Beta Gamma Sigma
* Attended an international leadership summit in Orlando in
November
Nordic Skiing for SCSU (2013-2016)
Study Abroad through HBS to Italy last Summer
Dean’s List (every semester so far)
Undergraduate Research
* On the undergraduate review and revision committee that
reviewed the curriculum last year and worked to implement
changes this year
* Research with Professor Oyedele

Faculty Spotlight: Emil Towner
Dr. Towner came to St. Cloud State in as an adjunct professor
in the early 2000s and began full-time in 2012. He teaches
business communication courses for undergraduates and MBA
students.

Why are you passionate about teaching?
Our students are incredibly knowledgeable and passionate about
their work; I love being able to help them communicate their
ideas more powerfully and professionally.

Why did you choose your discipline/field?
I’ve always been interested in how people share knowledge and
ideas through words and images. As a professor, I’m able to pass
on that passion, while I continue to learn from students and
colleagues.

What’s the best piece of advice you’ve received?
“Let the moment be.” That concept is applicable in either
personal or professional situations and whether you’re dealing
with conflict or success.

What’s the best piece of advice you’ve received?
The best advice that I ever received was to find my passion and
follow it. And to do things because I want to, not because others
want me to or just because I am good at them. And how to
balance my work-life balance so that I leave time to do things
that make me happy. So there are 3 pieces of advice.

What’s your favorite quote?

What’s your favorite quote?
Life can only be understood backwards; but it must be lived
forwards (Soren Kierkegaard).

What do you like most about the Marketing Department?

“Finish every day and be done with it. You have done what you
could. Some blunders and absurdities, no doubt crept in. Forget
them as soon as you can, tomorrow is a new day.”
Ralph Waldo Emerson

The excitement of the field, the passion of the students, and the
knowledge of the professors.
Continued on page 5
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Sales Competition, continued from page 1
We also want to thank our major sponsors for the Spring 2016
Professional Selling Competition: Thank you to Northwestern
Mutual, Anderson Trucking Services, Capital One and Penske.
Your generous donations and continued support are genuinely
appreciated.
This semester’s Competition and Sales Career Fair was made possible
by the support and contributions of many organizations and
individuals. Sales professionals from the following firms contributed
their time and expertise and served as judges and buyers for our
students as they demonstrated their sales knowledge, skills, and
ability to adapt to challenging and changing sales situations. These
dedicated supporters also provided a host of valuable door prizes for
the student competitors.
Thank you for your support and for your many contributions. We
look forward to working with you on the Fall 2016 event!
Northwestern Mutual		
Anderson Trucking Services		
Cintas
Foresters Financial
Atomic Learning			
Wells Fargo			
Capital One
Shop4Grit
Northland Capital
Microsoft
E-Promos
Penske
Sherwin Williams
Enterprise Holdings
Viking Coca Cola
Epicor
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Samantha O’Brien, Devon Gloe, Krista Schuetzle

Coyote Logistics
Proto Labs
CH Robinson
Pepsico
Express Employment Pros
Starkey Hearing Tech
Marco
Comcast
Ryesrson
Aerotek
Dayta Marketing
GNP Company
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Thank You Michelle!

Emil Towner, continued from page 3

What is your favorite business related
movie?

It’s not “goodbye” but rather
“ciao.” While Michelle Walz
will be leaving as the Office
Manager for the Marketing
Department, we won’t
really be saying ‘goodbye.’
Michelle will literally be
moving about 25 feet down
the hall—from CH 462 to
CH 463—and will be taking
over as the Office Manager
for the FIRE Department
(Finance, Insurance and Real
Estate).

“The Secret Life of Walter Mitty.” The
movie speaks volumes about work
ethic, employee communication,
business practices, and what makes a
company successful.

What project are you currently working
on?
I’m currently studying the effectiveness
of warning signs that use text and/
or images to communicate danger
or risk. The findings can be used to
develop effective signage in public and
professional settings.

Over the past 4+ years
Michelle has been an
integral part of the
Marketing Department,
helping students, faculty,
and anyone else with
questions or concerns. From
the answering questions
about major and minors,
entering overrides, working on the sales competition, to helping direct the study abroad
program to Italy, we’ll miss Michelle’s ever present smile and her willingness to help.
Thank you for all your hard work, Michelle; we’ll miss you. But as we learned in Italy: we
won’t say ‘goodbye’…but rather ‘ciao’ and remind you, Michelle, that we’ll come visit you
in your new office.

Scholarship Recipients 2016-2017
Marco Inc. Professional Selling
Specialization Scholarship
Alexander Bakke
Dr. Rose Reha Memorial Marketing/
General Business Scholarship
Rachel Scheck

Storms Agency Endowed Scholarship
Nick Bialon
Clara Boyle
Miles Nablo
Jennifer Redepenning
Robert Calhoun Scholarship
Steven Habib
Hunter Schultz

Congratulations to all our winners!

St. Cloud State University / Department of Marketing

What is your favorite hobby or
pastime?
Playing hockey or playing games/cards
with family and friends.
What technology applications have you
utilized in the classroom?
Zoom, Skype, LinkedIn, TopHat, Prezi,
PowerPoint, YouTube

AMA is waiting for
you
Husky AMA gives students
the tools and opportunities
to learn, grow, inspire, take
risks, and accept personal
responsibility—all in
a friendly environment.
All majors are welcome to
attend our meetings on
Wednesdays at NOON in
Atwood’s Cascade room
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Study Abroad in Cuba
Spring Break 2017
During their 2017 Spring Break, students will have the unique
opportunity to travel to Cuba on a short-term study abroad program.
Dr. Bristow and Dr. Gulati will be leading the program (tentatively
scheduled for March 4th – March 12th, 2017) where students will
explore and tour a variety of businesses and cultural elements in
Havana, Mayabeque Province with its beautiful beaches and eco-tours
and agricultural communities, coffee plantations, and more.
The program will include additional tours and business presentations
in Trinidad, Santa Clara, and a visit to the Bay of Pigs Museum. As
significant changes in trade restrictions between this island country
and the United States continue to evolve, businesses on both sides
of the marketing exchange are exploring new business strategies and
opportunities. We are encouraging students to take advantage of this
exciting once-in-a-lifetime (and very affordable) learning opportunity.
For more information, contact Dr. Dennis Bristow (dbristow@
stcloudstate.edu) or Dr. Rajesh Gulati (rgulati@stcloudstate.edu).

Image Courtesy FreePhotos.net

Congratulations Spring Graduates
Devin Amberg			
Megan Mahon
Alexis Anderson			
Derek Meltzer
Melissa Anderson			
Brandon Miller
Noah Bergan			
Travis Mix
Kayse Bosch			
Kashoua Moua
Alexandra Carlson			
Michael Neslund
Taylor Chase			
Alexander Ogren
Spencer Cowing			
Zachary Pederson
Ryan Dammann			
Caleb Schaaf
Matthew Diwi			
Ashley Schuette
John Fish			
Kacie Sutton
Jake Floistad			Kyle Tabatt
Halee Goodrich			Catherine Tesch
Tyler Gromberg			Nicole Tienter
Matthew Haugdahl		
Bradyn Valnes
Brooke Inman			
Zachary Van Pelt
Colin Johnson			Andrew Ward
Patricia Johnson			Garrett Weber
Rick Johnson			Stephanie Welle
Taylor Kissner-Kirt		
Laurel Wertish
Mitchell Kruger			Sama Wickramanayake
Leslie Lucking				
Sarah Lundgren				
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Husky AMA Updates
Husky AMA had a busy semester. Here are
some highlights:

bring back what they learned to SCSU to
further improve our chapter and campus.

International Conference in New Orleans,
Louisiana (March)- Eight of our members
traveled to NOLA to network with AMA
chapters from all over the country and
chapters outside of the US! We won 4th
place out of all AMA chapters in the
Website competition (meaning we have
the 4th best website compared to over
350 AMA chapters- huskyama.com).
We also won Outstanding Professional
Development, Community Service and
Social Impact, and Communications.
Our members made great connections with
the other chapters and learned a lot of new
ideas that the new executive board will
be using next year. It was a great learning
experience and the members are excited to

Polar Plunge (February)- We participated
with eight members jumping into the cold
water dressed in 70s workout gear. They
raised $870 for the Special Olympics.

720 4th Avenue South
St. Cloud, MN 56301-4498
www.stcloudstate.edu/mkbl
mkbl@stcloudstate.edu
320.308.2057

Relay for Life (April)- We participated in
the Relay for Life event on campus and
raised over $400 for Cancer Research
making us one of the top five teams at the
University. Our members had a lot of fun at
the event.

DAYTA Marketing also spoke with us.

Finals Week Stress Relief (April)- The
last week of classes we held an event in
the Atwood Mall area outside. We sold
hamburgers on the grills outside as well as
had bean bag toss games, live performances
and a silent auction. It was a successful event
and we had a good turnout from members
and the student body.
Join us again next fall for another semester
full of exciting events!

We toured the MN Wild arena in February.
The MN Timberwolves spoke with us
about sports marketing as well. A Metro
Bus marketing representative also came into
speak this semester. Sherwin Williams and
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additional information, contact the Office of Equity & Affirmative Action, (320)
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